Flyers are typically one of the least expensive forms of advertising. The basic goal of a flyer is to communicate a message at a glance, so the message should be brief and to the point. For the flyer to be effective, the basic layout and design should be free of clutter. The flyer should not contain too much text or too many graphics. Have the information arranged so it is easy to understand.

When creating a flyer, use white space generously to set off an image or text. Also, consider directional flow in placing elements on a page. The left corner is usually read first. Consider your audience when choosing type sizes. The older your audience, the larger the print might need to be. Most important, always prepare a thumbnail sketch before beginning the project.

A graphics element, such as a watermark, can be very effective in a flyer. When using a watermark, try to find a graphic or text that matches the tone or theme of your message. The watermark can be used to add more emphasis, color, and excitement to a flyer. 

